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Introduction 
 

You've done it. You’ve decided and have now turned the ignition; your business engine has 

roared to life. But are you ready? Beware — even the most powerful engines can sputter and die 

if not expertly managed. This PDF dissects seven mistakes that have turned once-promising 

journeys into cautionary tales. Buckle up; let's navigate the landscape together. 



1. Overlooking Market Research 

 

The Trap: Launching blindly, driven by gut feeling or by following a trend. 

 

The Toll: 42% of startups fail due to a lack of market demand, according to CB Insights. Maybe 

you launched because, after all you are an expert in your field, but you didn’t consider what it 

really takes to run a business. 

The Turnaround: Data is your co-pilot. Use it to gauge market interest, to spot gaps in the 

market, and to refine your business model. Tools like Google Analytics, SEMrush, and consumer 

surveys are your compass and map. Hire a consultant with business expertise to help you 

navigate the roadblocks. 

 

 

2. Inadequate Financial Planning 
 

The Trap: "Build it and they will come," but you're out of fuel halfway because you did not factor 

in contingencies, 

The Toll: A U.S. Bank study reveals that 82% of businesses that fail do so due to cash flow issues. 
 

The Turnaround: Craft a financial blueprint that's both ambitious and realistic. Include 

operating costs, emergency funds, and scalability expenses. A good rule of thumb is to set aside 

20% for contingencies. There are always surprises as things rarely go as planned. Apps like 

QuickBooks can help monitor cash flow. 

 

 



3. Weak Branding Efforts 
 

The Trap: A generic or inconsistent brand message. 

 

The Toll: Consistency in brand presentation increases revenue by an average of 23% 

(Lucidpress). 

The Turnaround: Formulate a branding guideline that covers everything from logo usage to 

your tone in customer emails. Your brand is your business' personality; make sure it's 

charismatic and consistent. Know what your brand stands for and be congruent in your 

messaging and behaviors. 

 

 

4. Neglecting Customer Service 
 

The Trap: Seeing customer service as a post-sale process. Customer service starts at hello. 

 

The Toll: A PwC report reveals that 1 in 3 consumers will leave a brand they love after just one 

bad experience. Additionally, poor customer service will outpace a good experience 9:1. Good 

Customer service matters. 

The Turnaround: Implement training programs at regular intervals to ensure staff is engaged 

and up to date. Cultivate a culture of empathy and employ customer relationship management 

(CRM) tools like Salesforce. 

  

 



5. Failing to Use Systems and Processes 
 

The Trap: Relying on manual management and ad-hoc methods. 

 

The Toll: Poor workflow can cost businesses up to 30% of their revenue (Entrepreneur). 
 

The Turnaround: Automate, integrate, and delegate. Systems and processes streamline a 

business and allow for efficiency and simplicity. Tools like Asana for task management and 

Zapier for automation help streamline operations and set the stage for scalable growth. 

 
 

6. Ineffective Marketing Strategies 
 

The Trap: "Throwing spaghetti at the wall" — investing in every marketing channel without a 

strategy, or on the other end of the spectrum; not investing in marketing at all 

The Toll: Companies waste an average of 21% of their marketing budgets on ineffective 

channels and strategies (Gleanster Research) Leaving money on the table by not investing in 

marketing. 

The Turnaround: Pareto Principle — focus on the 20% of channels bringing 80% of the returns. 

Marketing is the driving force of your business. Test and track what works. This is a long game 

play and data analytics platforms like HubSpot can provide actionable insights. 

 
 

7. Avoiding Adaptability 
 

The Trap: Stagnation due to an unwillingness to adapt. 
 

The Toll: 52% of the Fortune 500 companies from 2000 have disappeared, many due to lack of 

adaptability (Harvard Business Review). 

The Turnaround: Cultivate a culture of learning and agility. Attend industry events, invest in 

employee training, and be ready to pivot or iterate as the need arises. 

 

 

 

 

 

 

 

 

 

 



Conclusion 

 

Tread carefully but confidently. Be aware of pitfalls but focused on possibilities. Whether you're 

just turning the ignition or are already speeding down the freeway, avoiding these seven 

mistakes can keep your business journey smooth and prosperous. 

For a customized roadmap to business success, please reach out to our expert team today. 

 

 

 

 

 

Keziah Coaching & Consulting 

https://jacquimeeks.my.canva.site 

Click here for more information 
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